Course Name: Research Methodology
Course Code: 0031-3105

Part A- Introduction 

	1.
	Course Code
	0031-3105

	2.
	Course Title 
	Research Methodology

	3.
	Course Type (GED/Core/Major)
	Core Course

	4.
	Level/Term and Section
	3rd Year 1st Semester

	5.
	Academic Session
	Spring/Summer

	6.
	Course Instructor 
	Faculty, Business Administration.

	7.
	Pre-requisite (if any)
	N/A

	8.
	Credit Value 
	3

	9.
	Class Hour
	1 Hour 25 Minutes (Per Class)

	10.
	Total Marks 
	100

	11.
	Course Objective
	This course introduces the fundamentals of research methodology in business administration, aiming to build their ability to conduct small-scale research and write effective reports. It covers research language, ethics, and key elements of the research process across quantitative, qualitative, and mixed methods. Students will also learn to critically review relevant literature and apply research findings to enhance their understanding of professional and societal contexts.

	
	Course Summary 
	This course equips students with a thorough understanding of research principles and methodologies applicable to both academic and professional settings. It covers essential topics including research design, problem formulation, literature review, data collection methods, sampling strategies, and data analysis. The course emphasizes both qualitative and quantitative approaches, fostering a balanced and critical perspective. Upon completion, students will be capable of developing well-structured research proposals and conducting independent research with academic rigor and ethical responsibility.

	12.
	Course Learning Outcomes (CLOs)
	Sl. No.
	Description
	Bloom’s Taxonomy Domain

	CLO1
	Evaluating the core concept of research, methodologies, types, process and ethics.
	Cognitive

	CLO2
	Apply suitable research design, sampling, data collection and analysis techniques in academic research. 
	Cognitive

	CLO3
	Formulate structured research proposals and reports.
	Psychomotor




	13.
		Mapping of Course Learning Outcomes (CLOs) with Program Learning Outcomes (PLOs), and BNQF Domain Level
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	(FS: Fundamental skills, SS: Social skills, TS: Thinking skills, PS: Personal Skills).






Part B- Content of the Course 
	14.
	Course Content 

· Research Methodology: An Introduction:-Core concept of Research-Objective-Types-Ethics-Mini case on different Research Types
· Research Process: Steps in the research process-Identifying problem-Literature Review-Formulating hypotheses-Designing the research-Collecting & Analyzing data-Report writing 
· Sample Design:-Population, census, sample-Probability and non-probability sampling techniques-Sample size determination-Sampling errors
· Data Collection Methods:-Primary vs. secondary data-Methods of primary data collection-Surveys and questionnaires-Interviews (structured, semi-structured, unstructured)-Focus groups-Observations- Methods of secondary data collection 
· Measurement – Scaling, Reliability, and Validity:-Concept of measurement-Types of measurement scales: Nominal, ordinal, interval, ratio-Scaling techniques (e.g., Likert, semantic differential)-Reliability & Validity-Goodness of  measurement
· Data Analysis:–Introduction to data analysis-Quantitative analysis-Descriptive statistics (mean, median, mode, SD)-Inferential statistics (t-test, ANOVA, correlation, regression)-Qualitative analysis: Thematic analysis, coding, content analysis-Use of software tools (e.g., AMOS, SPSS, Excel, NVivo)
· Writing Proposal & Report: Content and structure of research proposal and final report writing. 

	15.
	Weekly/ Lesson plan 

	Topics
	Specific Outcome (s)
(KSA)
	Time Frame
	Teaching Learning Technique
	Assessment Strategy
	CLO
Alignment

	Chapter 1: 

Research Methodology
	- Understand the Concept of concept of Research and its objectives
-Analyzing the Types
- Explain the research ethics
-Describing the Entrepreneurial Process
Solving mini cases on different Research Types

	Week
1-2
	-Lecture with the aid of multimedia.
- Interactive Discussion.
-Group Discussion.
-White Board Illustration.
-Case study.

	CT/ Assignment/ Mid-term/ Final/ Presentation/ Viva/Others
	CLO 1

	Chapter 2: 

Research Process
	-Interpret the steps in research process
 - Understanding the problem, Literature, hypotheses, Designing the research-Collecting & Analyzing data & Report writing
	Week
3-4-5
	-Lecture with the aid of multimedia.
- Interactive Discussion.
-Group Discussion.
-White Board Illustration.
-Case study.
	CT/ Assignment/ Mid-term/ Final/ Presentation/ Viva/Others
	CLO 1

	Chapter 3: 

Sample Design
	-Understand the Concept population, census, sample
- Illustrate the Key areas probability and non-probability techniques
-determining sampling size and error

	Week
6-7
	-Interactive discussion
-Lecture discussion with the aid of multimedia 
- White Board Illustration.
- Collect Feedback & answer.
	CT/ Assignment/ Mid-term/ Final/ Presentation/ Viva/Others
	CLO 2

	Chapter 4:

Data Collection Methods
	 -Classify the Key forms primary data collection   - Determining the Sources of Secondary  data collection
	Week
8-9
	-Interactive discussion
-Lecture discussion with the aid of multimedia
-students group work 
-Library work.

	CT/ Assignment/ Mid-term/ Final/ Presentation/ Viva/Others
	CLO 2

	Chapter 5:

Measurement – Scaling, Reliability, and Validity
	- Understanding the concept of measurement and scaling
-Determining the types of scaling
- Justifying the goodness of measurement
 
	Week
10-11
	-Interactive discussion
-Lecture discussion with the aid of multimedia 
-Students group work 
	CT/ Assignment/ Mid-term/ Final/ Presentation/ Viva/Others
	CLO 2

	Chapter 6:

Data Analysis
	- Recognizing the qualitative and quantitative data analysis tools
- Analyzing the data analysis software 

	Week
12-13
	-Interactive discussion
-Lecture discussion with the aid of multimedia
-students group work 

	CT/ Assignment/ Mid-term/ Final/ Presentation/ Viva/Others
	CLO 2

	Chapter 7:

Writing Proposal & Report
	- Understanding the content and structure of a research proposal
-writing research report
 
	Week
14-15
	-Interactive discussion
-Lecture discussion with the aid of multimedia 
-Students group work 
	CT/ Assignment/ Mid-term/ Final/ Presentation/ Viva/Others
	CLO 3






Part C- Assessment and Evaluation 

	16.
	Evaluation Policy & Marks Distribution:
The final grade for this class will be based on the points achieved in the following areas:

	Bloom’s Taxonomy Domain:
	CIE (40%)
	Class Attendance (10%)
	 Semester Mid Examination (SME)
(20%)
	Semester Final Examination (SFE)
(30%)

	
	Class test/ Assignment/ Viva/ Presentation/ Others
	
	
	

	Cognitive Domain
	C1 Remembering
	
	
	
	

	
	C2 Understanding
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	Affective Domain
	 A1 Receive
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	A3 Value
	
	
	
	

	
	A4 Organize
	
	
	
	

	
	A5 Internalize
	
	
	
	

	Psychomotor Domain
	P1 Imitation
	
	
	
	

	
	P2 Manipulation
	
	
	
	

	
	P3 Precision
	
	
	
	

	
	P4 Articulation
	
	
	
	

	
	P5 Naturalization
	
	
	
	




	17.
	Exam Make-up:
There shall be no make-up for any examination, including mid-term and final exams. Exceptions may only be made in extreme circumstances, subject to the discretion and decision of the faculty. In such cases, students must provide valid written permission from the concerned authority in order to be considered for a make-up exam.



Part D- Learning Resources
	Required Textbooks

· Research Methods for Business: A Skill-Building Approach-By Uma Sekaran, Roger J. Bougie; - Publisher John Wiley & Sons
	Other Resources

· C.R. Kothari: Research Methodology
· Davis and Cosenza: Business Research, for Decision Making
·  W.G. Zikmund: Business Research Methods
· Published Journal Articles                                                
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